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Is Dental Information on The Internet Useful to Consumers' Clinical Decision Making ?
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The information provided on the Internet for healthcare professionals improves in respect of quality. Some Databases
of medical literature, and Evidence-based reviewed journals are already recognized as tools with high reliability and validi-
ty at the clinical decision making about health care.

For consumers, the sources of information on the Internet could be websites of dental clinics and newspapers. But it is
thought that these homepages are not giving the information for consumers' clinical decision making. That is, the informa-
tion from the homepages of dental clinics and newspapers is one-way traffic, and is not premised on whether the informa-
tion is applicable to consumers.

Informed Health Online shows the summaries of the medical information for healthcare professionals and consumers,
based on the reviews of the Cochran library.

This is one of the useful models to improve the functionality for supporting consumers' clinical decision making. But
in Japan, such website could include the concept of second opinion, the standard indication of the conventional treatments,

and the consensus-based information.





